Digital Economy, Ecommerce and fortune economy depend on export market information. Globally, horticulture industry is one of the noteworthy sectors.
chains. These global supply chain linkages help to connect developing countries' firms with developed countries' suppliers and customers. Gereffi [2] [3], emphasises not only that independent companies in different countries are linked together in trading relationships, but also that the chain should be considered as a network governed to a large extent by key agents within it. Watts's paper focused on the trade in fresh vegetables and said that this sector has become one of the most vibrant sectors in international trade, and during the l990s, imports of fruit and vegetable products by EU countries surpassed all other categories of agricultural products (Wattsl 994).
Gereffi [3] reported GCCs [Global Commodity Chains] novel in increasingly organizing international production and trade in strategic decision making and economic networks at global scale by industrial and commercial firms. Gereffi [2] classified the commodity chains are producer-driven and buyer-driven.
Producer-driven commodity chains are governing by transnational firms and buyer-driven commodities govern by retailers, importers and brand-name companies. These firms link overseas factories and traders with evolving product niches in their main consumer markets.
India is one of the largest agrarian economies of the world. In the context of economic liberalization, it promotes export led growth. The Indian National Agriculture Policy (NAP) focuses more on demand driven agricultural growth in domestic and export markets. Of late, WTO trade liberalization and multilateral negotiations also focus more on international agricultural commodity markets in the light of improvement of market access and limitation of export subsidies.
Horticulture marketing define as finding out what your customers want and supplying it to them at a profit therefore involves: identifying buyers, understanding what they want in terms of products and how they want to be supplied, operating a production-marketing chain that delivers the right products at the right time and making enough profit to continue to operate.
Horticultural sector contributes 54% of agricultural Exports and 28% of AgGDP in India. Over the last decade this sector grown at the growth rate of 3.6 percent. NHB, 2011 reported that India is second largest producer of fruits and vegetables in the world next only to China. This tremendous production potential offers India's greater opportunities for exports. India produced in 2010-11, We are living in multi-speed world economies. Horticultural commodities play significant role in living economics. World Development Report [6] reported that markets are central to the lives of poor people and World Bank, World Development Report [7] framed institutions that support the development of markets.
UNCTAD [8] study revealed that India's exports to world are income elastic and found that 1% decline in GDP growth of world will lead to 1.88% decline in India's growth of exports. Singh and S. K. Singla [9] found from their study (1992 to 2006) that India has been unable to diversify its exports as well as export destinations. Export from India has experienced instability primarily in the developing countries. Demand for India's exports was found to be elastic to both relative prices and income of the importing countries. Traill [10] predicts that by 2015 supermarket's share of the retail food market will reach 61% in Argentina, Mexico, and Poland, 67% in Hungary and 76% in Brazil. IFPRI's [11] research shown that agricultural Market reforms liberalization programs adopted by many developing countries in the past had limited success in developing private, efficient, and competitive agricultural markets. Dastagiri and Immanuelraj [12] advocates reforms needed to shift Indian farming from traditional farming to an agribusiness sector and develop linkages farmers to super markets and export markets is a key driver for industrialization of agriculture.
Alberto and Stefano [13] estimated import price demand elasticity in the destination markets of Italian exports found that Italy has a relatively low elasticity of substitution in main specialization sector (machinery and equipment), while has higher substitution elasticity for traditional goods like textiles, jewelry and leather. Reardon and Hopkins [14] ; Minton (2008) found that super markets and retailers competing om price, convenience, quality of the products and safety.
Mithofer et al. [15] found that smallholders were linked to the export market by middlemen in Kenya. Galanopoulos et al. [16] reported that though Mediterranean countries are traditional growers of fruit and vegetables but unable to competitive in the global market. Dastagiri et al. [17] estimated and found that for all vegetables the NPC is less than 1 indicating they are competitive in the international markets. Lenné & Ward [18] found that the export vegetable subsector as a role model for improving the efficiency, growth and economic value of domestic vegetable marketing systems in East Africa. Dastagiri et al. [19] reported that most of the Indian horticultural commodity markets were operating efficiently and producer-consumer was the most efficient channel. Diego et al [20] found in Niamey, Niger for market retailers net profit (NP) for amaranth and lettuce on marketplace, whereas the NP of cabbage and tomato strongly de- 
Methodology
The study analyses the marketing of horticultural commodities exports with global supply chain perspective. India's major export horticultural commodities were selected. It includes fruits, nuts, vegetables, flowers, coffee and tea. Study Growth rate formulae: [21] The growth rates were calculated by fitting Exponential function for exports, 
A lnA and B ln 1 r = = + are the parameters to be estimated by ordinary least square regression, t = time trend in year,
Price elasticity of exports formulae:
e P % change in quantity exports % change in price ∑ =
The percentage change in quantity exports is % ΔQ, and the percentage change in price is %ΔP. We calculate %ΔQ as ΔQ/Q ave and we calculate %ΔP as ΔP/P ave , so we calculate the price elasticity of exports as ( ) ( ) It was found that banana has among fruits high export elasticity (4.38) and
Green Chillies among vegetables have high (3.98). All elasticity's of fruits, vegetables and flowers are elastic whereas walnut and mushrooms are inelastic.
Export Destinations
India's fruits, vegetables and flowers export destinations and their share in the world exports during 2000-2012 are shown in Table 1 & Table 2 . India exports these commodities to ranges from 40 to 130 countries of the world. For each commodity, the countries classified in to the top 10 countries which accounted major share of exports and rest as other countries. Finally, it was found that the top 3 countries which accounted 60% to 78% of India's exports. 
Exports and Overseas Prices Growth Rates of Tea and Coffee
The quantity of exports and export price growth rates (%) of India's Tea and
Coffee during 1990-2012 are shown in 
Country Wise Exports and Overseas Prices Growth Rates 1) Coffee
The growth rates of exports and prices of Coffee for major countries are in Table 4 . During 1996-1997 to 2013-2014, the export growth rates shows that Japan has the highest growth rate (18.3) followed by Newzeland (9.1), Belgium (8.7), Italy (7.0), and France (4.6). Whereas price growth rates shows that Japan has highest growth rates (5.6), followed by Belgium (4.8), Greece (4.2), Italy (4.1) and Newzeland (3.5). This indicates that India should export Coffee to these overseas markets. The exports and prices are stable in these countries.
2) Tea
The growth rates of exports and prices of Tea for major countries are in Table   5 . During 1996-1997 to 2013-2014, Australia has the highest growth rate (61.0) followed by Japan (48.6), Netherland (34.2), and USA (23.9). The exports are unstable. For the same period the price growth rates shows that USA has the highest growth rates (10.1), followed by Japan (8.3) and Russia (6.9). The prices are stable. This indicates that India should export Tea to these overseas markets.
3) Export Elasticity's
In international Economics How responsive is export quantities to a change in international prices are of direct relevance. Export price elasticity's are signals for exporters to increase or decrease their exports as it measures indicates exports responsiveness to changes in prices.
The export elasticity's of India's Tea and Coffee during 1990-2012 (%) are shown in Table 6 . During this period the export elasticity's of Tea and Coffee are 13.5%, 61.4 respectively which are highly elastic. This indicates that Tea and
Coffee are highly competitive in overseas markets.
Countrywise Tea & Coffee Elasticity's
The Coffee export elasticity's for different overseas markets are in Table 7 . Dur- ing 1996-1997 to 2013-2014, Saudi Arabia has the highest elasticity (1.77) followed by UK (1.57), Italy (1.39), and France (1.27). This indicates that India should export Coffee to these overseas markets compare to other countries. India has comparative advantage to export to Middle East and Europe markets.
The Tea export elasticity's for different overseas markets are in Table 8 . During 1996-1997 to 2013-2014, UK has the highest elasticity (3.93), followed by France (2.42), and Australia (1.90). This indicates that India should export Tea to these overseas markets. Tea is export commodity for developed countries.
Export Destinations
India's Tea and Coffee export destinations and their share in the world exports during 1990-1991 to 2011-2012 are shown in Table 9 to Table 10 . India exports these commodities to ranges from 40 to 150 countries of the world. For each commodity, the countries classified in to the top 10 countries which accounted major share of exports and rest as other countries. Finally, it was found that the 
Market Players in Horticulture Global Supply Chains
The agents and their role in modern horticultural global supply chain have shown in Table 12 . The global supply chain mainly includes producers -exporters -Importers -super markets -consumers. The major market players are exporters, importers and super markets. The producers produce horticultural commodities with high input system and good agricultural practices and sell to exporter. Exporters play major role of processing, packing, storage, and transport to importer. Exporters also do enforcement of procedures, safety and standard issues. Importer buys the product and does trading activity to super markets. Finally, supermarkets will supply commodities to consumer.
Indian Horticultural Commodities Global Supply Chains
The forward linkages of producers to exporters in India and backward linkages of importer to consumers in importing countries channels are discussed in this section. The Flow of Indian horticultural commodities to Europe, UK and US Shown in Figure 1 and to Middle East shown in Figure 2 and to South Asia, Africa and South East Asia shown in Figure 3 . The supply chain channel to Europe, UK, US shows that growers -exporter -importer -supermarket -consumer.
It is highly developed model and no middlemen involved in importing coun- tion Digital India will help exporter to access various resources available at government level.
Conclusions
The study findings were useful in designing policies and programs for escalating exports and foreign income, recognizing profitable destinations and modern export supply chains. The study helps in designing agricultural policies and programs to increase horticultural exports and foreign earnings in Asia, Africa and East European markets and USA. India should develop modern supply chains and apply multispeed straggles of exports. Scientific, planned and organizing required to fore see demand and supply position in international and local markets. South Asia, East Asia, Latin America and Africa the supply channels are lengthy and middlemen are involved. In this connection Digital India will help in various export activities. The exporter has an access to various resources available at government level. In the Globalization era the global supply chain model must be connecting producers directly with exporters and importers or consumers of importing countries. This is possible digitalization of data and single window processing.
The international trade in general and export marketing in particular is complex phenomenon because of too many variables effects on trade. This study estimated only few indicators such as elasticities, growth rates, market destinations and traced global supply chains. Hence, future research should be focus on more trade parameters and policies influencing on them.
